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Learning Objectives

● Participants will understand basic insurance information and 
feel comfortable talking about the topic

● Participants will recognize value of pet insurance to their clinic
● Participants will learn about recent results from client pet 

insurance survey
● Participants will feel equipped to prepare clinic 

communication plan to talk about pet insurance with clients



Gracie Maverick



Poll 1 & 2



Types of Pet Insurance

+ +



Common Definitions
Deductibles
The dollar amount the client pays before the remaining insurance would apply to the veterinary bill. A higher deductible 
would carry a lower monthly premium.

Copays
A copay represents the percentage of the total bill for which a client would be responsible for paying after the deductible is 
met. The higher the copay percentage, the lower the monthly premium.

Exclusions
These are items that will not be covered by the policy. They will be explained fully in the policy.

Pre-Existing Conditions
Every insurance company will exclude coverage for conditions that exist before the policy was purchased.

Premiums
This is the amount paid by the client every month as part of the contractual agreement for coverage. 



Stats from NAPHIA’s “State of the Industry 2022” 
*North American Pet Health Insurance Association

● More than 3 dozen companies offer pet insurance policies
● 4.41 million insured pets as of 2021 (81% growth since 2018)
● Average monthly premium in the US is $48.66 for a dog and 

$28.57 for a cat

SOME of your clients are buying pet insurance now 
MORE will purchase it in the future



Stats from AVMA & #HailState Research 

● Insured dogs received $211 more in veterinary care per year than 
uninsured dogs

● Insured pets visited the vet 20% more frequently than uninsured 
pets

● Insured clients were more likely to have wellness coverage 75%-23%
● Most pet insurance is purchased after first visit to the veterinarian or 

within six months of purchase of the pet

“Considering the cost of treatment, its unpredictable nature, and 
the comparative affordability of insurance, the amount of people 

who actually insure their pets is comparatively small.”
https://money.com/pet-health-statistics/

https://money.com/pet-health-statistics/




What Are We Doing?

Three Tiers

● Information
● Touchpoints 
● Handoff

If we keep doing what we're 

doing, we're going to keep 

getting what we're getting.

Stephen Covey



Foundations of Your Communications
On Your Website



Reinforcing Your Messaging

In Your Client Communications

● Pre-Visit Forms
● Post-Visit Exam Notes 
● Mass Email
● PetDesk Push Notification
● Social Media Posts



In Your Face

In the Clinic

● Brochures in Puppy/Kitten Packs
● In-Room Signage 
● Exam Day Offer Forms
● Text/Email Links to Insurance Company



Poll 3 & 4



Pet Insurance Survey

The Survey

● Participants followed link to survey
● Link publicized via PD email, mass marketing email & FB  
● 66 responses



How Knowledgeable Are Clients



Veterinarian Recommendations - Uninsured

If your veterinarian not only recommended purchasing pet 
insurance but offered 2-3 suggested companies for your 
consideration, how would that influence your consideration to 
purchase pet insurance?

If your veterinarian recommended purchasing pet insurance, 
how would that influence your consideration to purchase pet 
insurance?



Veterinarian Recommendations - Insured

How did that recommendation influence your decision 
to purchase insurance?

Did your veterinarian recommend purchasing pet 
insurance?



Survey Results – Communications



Survey Results – Options



Conclusions

● Our clients don’t feel informed about pet insurance
● Our clients are looking to us for information 
● Veterinarian recommendations carry SIGNIFICANT weight
● You better have information on your website
● Our fears are overblown
● There are growth opportunities with pet insurance





Your Next Steps – 6 Month Plan

● Pick your “insurance expert”
● Choose 2-3 preferred companies 
● Create content for your website
● Identify and cultivate touchpoints
● Utilize insurance company resources



Poll 5



Success Story

Maggie Snickerdoodle



Contact Me
Stephen Shirley

stephen@familypethealth.com
615-971-0575 (Cell)
@stephenashirley

FamilyPetHealth.com

mailto:stephen@familypethealth.com
https://familypethealth.com/
https://familypethealth.com/the-family-pet-podcast/
https://familypethealth.com/the-family-pet-podcast/


See a PetDesk Demo, get Free FIGS!*

New to PetDesk?
Demo with us before October 7th and get a $100 FIGS gift card!

Already a PetDesk Customer?
Purchase an add-on product, like Text2Pay or Loyalty

PetDesk.com/FIGS

*Rules and restrictions apply


